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Outline

• What are altmetrics?
• Concept(s)
• Sources

• What do we know about altmetrics?
• … a bit of theory
• Coverage (time, fields and topics)
• Main bibliographic characteristics
• Others

• What can we do with them?

• The future?



• http://altmetrics.org/manifesto/)
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Sources
• Mendeley

• Altmetric.com

• PlumAnalytics

• ImpactStory

• PLoS – Article-level metrics











Plum Analytics















http://dx.doi.org/10.6084/m9.figshare.1041821






A discussion of the ‘promises’
• Diversity of scientific publishing

• Strongest argument
• More research is still necessary

• Broader dimensions of scientific performance
• Do we agree with and understand these new dimensions?
• What does a ‘tweet’ or a ‘Mendeley reader ’ mean from a 

performance point of view? 

• Speed
• Is faster always better? Superficiality?
• ‘Sleeping beauties’ or ‘Mendel syndrome’

• Openness
• Openness is good
• Transparency and consistency are more important



http://dx.doi.org/10.3145/epi.2014.jul.03


Increasing coverage over time

http://www.cwts.nl/pdf/CWTS-WP-2014-001.pdf


http://dx.doi.org/10.1108/AJIM-12-2014-0173
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http://dx.doi.org/10.6084/m9.figshare.1041770




Main characteristics

• Moderate correlations for Mendeley and good filtering 
of highly cited publications

http://dx.doi.org/10.1371/journal.pone.0120495


Distribution by document types

http://dx.doi.org/10.1371/journal.pone.0120495


Number of pages

y = 0.7907ln(x) + 1.2369
R² = 0.5912

y = -0.0061x + 0.8093
R² = 0.3756
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http://dx.doi.org/10.1371/journal.pone.0120495


Length of the titles

y = 0.4766x + 0.7498
R² = 0.9706

y = -0.0039x + 1.18
R² = 0.6085
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http://dx.doi.org/10.1371/journal.pone.0120495
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http://arxiv.org/abs/1507.02093


http://dx.doi.org/10.6084/m9.figshare.1041819
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